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Coming to your dealership:
December 29, 2008

Nissan Confidential



NISSAN 370Z Coupe Overview

The Z is designed to elevate sports car greatness while remaining
within reach

370Z Coupe needs to continue its halo effect by continuing to
strengthen its sports credibility, therefore increasing performance,
excitement, and emotion over the outgoing model

370Z Will Maintain Z-Ness with 3 Key USP’s
1. Performance
2. Styling
3. Value

The target Z customer is:
— Single male, 30-35 years old
— Competitive, Self-confident, Image-conscious

370Z Wholesale Release:
— December 29, 2008

370Z Launch Formula:
— 100% 12 months Z Coupe & Roadster sales
— Until March 31, 2009 2



NISSAN Sports/Performance Segment

e There are currently 10 models in the Sports/Performance segment
that are considered competitors to Z

e Key Z Competitive Set includes:

—Mazda RX-8
—Honda S2000

— Chevrolet Corvette
—BMW Z4

Key Segment Trends

e More features are being offered as standard equipment
- Safety features such as curtain airbags and Vehicle Dynamic Control

e Proliferation of Products

= Previous generation Z launched with 11 competitors, now it will launch in
FYO8 with 15 competitors

= Many competitors fighting for share in a shrinking segment

e Re-entrance of competitively priced heritage nameplates
= MYO08 Dodge Challenger
< MY10 Chevrolet Camaro



NISSAN 370Z Coupe Product USPs

USP #1- Performance

Enhance performance positioning to be one step ahead of Porsche Cayman S.
USP will be achieved by enhanced platform, and provide better power to weight
ratio then Cayman S

USP #2 — Design

Timeless, “Visceral Beauty” Styling is evolution of Z heritage. A more compact
body design (shorter, wider and lower) improves dynamic presence. Attention to
design details elevate the overall styling to a much higher quality and emotional
level

USP #3 — VValue

Provides best balance of performance, design and high value — “Z world”,
something Honda and Mazda cannot touch. Product will provide the same
visceral driving experience as the Cayman S for less than %% the price



NISSAN 370Z Coupe Product Highlight Summary

3 balanced USPs [Performance] [Style] [Value]
—“Under 5 seconds 0-60, and still under $30,000” cover story target

Elevate overall performance to Porsche Cayman S level (Boxster S for
Roadster)

3.7L VEL Engine with 332 hp
Shorter, Lower, Wider, and Lighter
Next Generation FM platform with double wishbone front suspension
Higher quality interior

Nissan Intelligent Key with Push Button Ignition

Manual transmission with rev matching (industry first)

7-Speed automatic transmission with paddle shift

Model name updated to 370Z




NISSAN Key Differences between 370Z and 350Z

e Next generation VQ. 332hp V6 VQ37HR with VVEL technology
e Available World’s first SynchroRev Match Manual Transmission

« Available 7-speed Automatic Transmission with paddle
shifters

 Standard Nissan Intelligent Key™ with Push-Button Ignition
e Available iPod® Interface

« Available HDD Navigation system w/ 9.3GB Music Box

« Available synthetic suede and leather combination seats

e Available 19” Rays Wheels on Front and Rear

e Simplified Grade Strategy

e More refined look and feel of interior trim and materials




NISSAN 370Z Coupe Grade Strategy

Packaging promotes performance, style and value
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40% (mMix)
- 18" Alloy Wheels
- Curtain Airbag
- VDC
- Auto AC
- Z emblem / signal
- Auto On/Off lighting
- Cruise control
- Steering Wheel controls/

Sport Package
50% (pen on Z)
- 19" Forged Wheels
- Aero Kit
- Nissan sport brakes
- LSD

Sources: NNA Prodt. NISMO launches in June

/ Z Touring \

60% (mix)
Heated/Lthr pwr seats

UGDO/Auto-dimming
mirror

Bose Audio system
Aluminum pedal

" Sport Package
33% (pen on Touring)

19" Forged Wheels

Aero Kit

Nissan sport brakes

LSD

Navigation
16% (pen on Touring)

/ Z NISMO \

- NISMO-tuned 4-wheel
independent multi-link
suspension

- Front and rear vibration
dampers

- Aero kit with rear spoiler

- NISMO-branded
!achometer /




NISSAN

“Launch Plan”




NISSAN 370Z Tactical Launch Plan Schedule

Jan Feb Mar Apr

PRE-LAUNCH

EEODUCT

Deliveries to
PLIbS
11731119

Enthusiast
Phato Sneak
revaal Edmunds.com

10/29 11415

GOM LAUNCH

MA Shart Lead

I | 12/8-12/12
VEHICLE
wiie

TUNER PRINT. 4 TUMER PRINT - 4 Pubs |

Pub: T .
uee | LAUNCH PRINT - 13 Pubs | | wuncrpanT.
] 13 Pubs ]
S Swriment lone -
| ENTHUSIAST PRINT - 5 Pubs |
| Perms/Stations | Perms/Stations | Perms/Stations
=
| NissanUSA. com - INTEGRATION - Launch 1/2 | NissanUSA._com -
INTEGRATION -
PRE-LALNCH MICROSITE -
11719 Launch LAUNCH MICROSITE - Launch 2/3
| EA Viral Videas | | 3rd Party Auto - January Lounch
Enthusicst Sites - Online ad units | BCS and Sports lllustrated: Crline ad units and pre-rolls | Lifestyle sites: Cnline
and pre-rolls od units and pre-
ralls
| Follow the Z Tour 11/19 - 1/9
Measuring Session Rodale Las Veges
1A% Marathon 12
Emails - aewslstter E E
Owners/Hand
raisers and Direct Mail - Owners MNMALC Insert

=
PI’DSPEC‘S

11424 Lzunch Direct Mail -
m m Handraisers/Prospects
Predlaunch Launch Brochure
Brochure Available - 142
Available - 11719
POS Lounch
Materials

Available - 1/2



NISSAN 370Z Coupe: EA Partnership

Integrated into-normal NFS gameplay

(,ame AND Nissan only “Locked Content”

\0
@ Autoshow/ Z Rally

PR
First ever reveal
of a new car

in a video game 6 Episode Serialized Video Content with Mix

Opy. . .. e e
’7/1,7e o Pre Reveal Video and Z racing
Ont@nt kiosks for Press Day

of live action and CG with Z as Hero car
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NISSAN 370Z Coupe: ‘Follow The Nissan Z’ N.A. Rally

Purpose:
= The Rally Across America on-site experience will engage both enthusiast aficionados and apprentices alike

Event: 2 cars. 16 stops. 11/19/09 — 1/9/09

= The objective of these buzz-building stopovers is to provide consumers a sneak-peak unlike anything
they’ve experienced. A chance to kick the tires, hear the throaty exhaust, peek under the hood and talk
shop with their fellow gear heads

Event Locations:
» Lifestyle venues/Nissan Dealers/Z Enthusiast shops

Onsite Experience:

- Z Rally Rig and Tents

 EA ‘Need for Speed’ Interactive Gaming Console Set-Up
e 50” Plasma - L.A. Show Reveal, Proving Ground Footage
e Bose Sound System - Background Music & Event P.A.

» Mobile Scissor Lift - Review / Measure

» Mobile Dynamometer — Rare access for enthusiasts

e Productions Plus - Z-savvy Product Specialists

e Food and Beverage

Attendees: -
/,7%7\ RALLY ACROSS AMERICA

Local Z clubs, Bloggers, Enthusiast clubs, g A

Local PR, Dealer engagement
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NISSAN 370Z Coupe: Launch Brochure

CONNECTED ON EVERY LEVEL.

LEGEHmY

THERE'S NOTHING ELSE LIKE IT.
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NISSAN 370Z Coupe: Dealership POP

Spec Stand Insert

NEW Spec
Stand Inserts

Timing: Arrival in dealerships by 1/2/2009

Contents: 2
e Paint & Fabric Panel — 1 per dealer
e Spec Stand Insert — 1 per dealer S~/
- Vehicle Ordering Guide (VOG) — PDF = L )

posted to dealer portal 3-sided Display
e Pocket Guide — pack of 12 per dealer Y
» 3-sided Display — 1 set (3 panels) per
dealer
e Customizable Marketing Materials (CMM)

— Postcards posted to CMM site for dealer
customization & order




NISSAN 370Z Coupe: Launch Print

NEED?

SAME DIFFERENCE

THE ALL-NEW NISSAN I70Z STARTING AT 20,500,  |DUSSAM

The atiraction of the ollnew Nmsan 370 is far moma than physical Whether s the stagoenng

330 horsapower or the tinaly rafted inksrior or the worldis fivet SynchroRley Mabch Marusl s iy
Trarsmiseion, svery dabal only makse you want it mora. Or is & need? Nissanl SA.com SHIFT_desmy
T R T U Y U)o e S T Y WSS S——
ot 111 ek et s 13 P s . b

SOME SEE

ACAR

OTHERS SEE
AN ICON

r \'\
THE ALL-NEW NISSANJTOZ STARTING AT $20.500.  [RISSAA
Prasanting thelatest chapier i tha lagend ot the Z the allrow Missan 2702 'With 330 harsa- ks
power, tha world's fist SynobroRey Maich Marusl Transmission and an agpertly crafted

imoricr, & proves yet egain thet cons come end go, bul oors endure. MissanlSA. com SHEIFT_de
B e P O U L S O S —
- i o s £ 3 s B i
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NISSAN 370Z Coupe: Sports lllustrated Swimsuit Issue

THE ROAD
TO HAPPINESS

HAS MANY
CURVES

- S

K
THE ALL-NEW NISSAN I wIESAI'IJ

S HIFT _the way you move

At first glance, this iz a Z ad. On closar inepection, thare are bikini clad women with body paint that makes them blend in parfectly with the Z behind them.



NISSAN 370Z Coupe: Launch Outdoor (DC Only)

SOME SEE

ACAR

WANT?
NEED?

SAME DIFFERENCE

< k,
r- -11::1

I'k." By

NISSAN Z T%

THE ALL-NEW ¢

\ '_—-—L‘

THE ALL-NEW
NISSAN Z &5

STARTING AT $00,000

OTHERS SEE

AN ICON

THE ALL-MEW NISSAN & "F::‘

THE ROAD
TO HAPPINESS

HAS MANY
CURVES

THE ALL-NEW NISSAN Z @-
- 16



NISSAN 370Z Coupe: Homepage Launch

)\

SOME SEE A LETTER.

Start on a close-up of the Z badge. The turn signal in the badge begins to blink

THE ALL-NEW NISSAN 370Z

OTHERS SEE AN ICON.

i _"\\.
Visit MissanUSA.com » lpassany SHIFT_ the way you move
!
e
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NISSAN 370Z Coupe:

BUILD IT,

IF YOU BUILD IT,
THEY WILL FOLLOW.

/;\. THE ALL-NEW NISSAN Z*
-
N

STARTING AT $29,500

MOUSE OVER TO BUILD YOUR Z

THE ALL-NEW NISSAN 2°

Mouse over to preview

vehicle color: E |_I |_] !_ |- ?1

= 330-hp 3.5-liter V& engine

= Mullam rhoncus urna aj
* Intelligent All-Wheel Drive

* Fusce commodo augue et ante
= G-speed automalic ransmission = Integer aliguet tincidunt tortor
= Industry first down shift rev

matching /_\
. -
—

= Donec sed neqgue at

STARTING AT $29,500

Interactive Lifestyle Launch

i
lpussan,
S

SHIFT _the wiy you move

Vialt HissanUSA. com

i
Ipissan,
fa

SHIFT _ the way you movs

Vislt HissanUSaA.com »

T
NAEE A0
o

SHIFT _the wiy you moyve

Vielt HiggeanUSA com s

S

NISSAN,

f

SHIFT _ths way you movs

Vielt HigeanUSA com s
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NISSAN 370Z Coupe: Interactive Lifestyle Launch

TO EARN A FOLLOWING,

fING, YOU MUST LEAD.

%

THE INDUSTRY'S FIRST

STYHCHRO REV MATCH MANUAL TRANSMISSION
CHLY OM THE ALL-NEW MHISSAN IT0Z

/—\ THE ALL-NEW NISSAN Z°

MOUSE OWVER TO LEARN MORE

THE ALL-NEW NISSAN Z°

WETTH S RSCHERR RIEY BATCH BAAMUAL TRAM SMIS SHIH » IHOUSTRY FIRST I-ﬂ'll!-ﬂ"h-'-
=« INTERVIEWS e
SHIFT_ o way
DEMO VIDED

ﬁqu‘;-.% Wil Missan UBA o
r&‘] ' & ,,.s‘l l'.'——-}

BTAGTIRG AT S20b0d

THE ALL-NEW NISSAN Z°

= INDUSTRY FIRST
T R CHERG B ARCH ML TR RIS RON

P - B
n-}r-‘I"

e =

— * DEMO VIDED

BTANTIRG AT 38 500



NISSAN 370Z Coupe: Launch Media

Cinema

e Cinema to be used as “lIconic” medium

e Limited Z volume & focused target does not
warrant significant network TV

— Mass awareness is not objective for Z launch

e Cinema over-delivers Performance Zealot
target vs. TV

8 week cinema campaign in Apr/May
e Heavy in 16 Z conquest markets with

Screenvision

— Allows for comprehensive market and theatre
chain coverage

e :60 creative (PG-13/R)
— “A” Pod position

= Multiple opportunities for in theatre extensions
— Car displays/In-theatre signage

May 1, 2009
WOLVERINE

Hugh Jackman
Brian Cox

Spin-off of record
breaking X-Men franchise

May 15, 20098
ANGELS & DEMONS

Tom Hanks
Naomi Watts

Sequel to The DavVinei Code

June 5, 2009
FAST & THE FURIOUS 4

Vin Diesel

Auto enthusiasts will flock
forJune's big release




NISSAN 2009 370Z Coupe




NISSAN
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