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All-New 2009 370Z Marketing Platform

Coming to your dealership:
December 29, 2008
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370Z Coupe Overview

• The Z is designed to elevate sports car greatness while remaining 
within reach

• 370Z Coupe needs to continue its halo effect by continuing to 
strengthen its sports credibility, therefore increasing performance, 
excitement, and emotion over the outgoing model

• 370Z Will Maintain Z-Ness with 3 Key USP’s
1. Performance
2. Styling
3. Value

• The target Z customer is:
– Single male,  30-35 years old
– Competitive, Self-confident, Image-conscious

• 370Z Wholesale Release:
– December 29, 2008

• 370Z Launch Formula:
– 100% 12 months Z Coupe & Roadster sales
– Until March 31, 2009
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Sports/Performance Segment

• There are currently 10 models in the Sports/Performance segment 
that are considered competitors to Z

• Key Z Competitive Set includes:

– Mazda RX-8
– Honda S2000
– Chevrolet Corvette
– BMW Z4 

Key Segment Trends

• More features are being offered as standard equipment
• Safety features such as curtain airbags and Vehicle Dynamic Control

• Proliferation of Products
• Previous generation Z launched with 11 competitors, now it will launch in 

FY08 with 15 competitors
• Many competitors fighting for share in a shrinking segment

• Re-entrance of competitively priced heritage nameplates
• MY08 Dodge Challenger
• MY10 Chevrolet Camaro
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370Z Coupe Product USPs

USP #1- Performance

Enhance performance positioning to be one step ahead of Porsche Cayman S. 
USP will be achieved by enhanced platform, and provide better power to weight 
ratio then Cayman S

USP #2 – Design

Timeless, “Visceral Beauty” Styling is evolution of Z heritage. A more compact 
body design (shorter, wider and lower) improves dynamic presence. Attention to 
design details elevate the overall styling to a much higher quality and emotional 
level

USP #3 – Value

Provides best balance of performance, design and high value – “Z world”, 
something Honda and Mazda cannot touch. Product will provide the same 
visceral driving experience as the Cayman S for less than ½ the price
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370Z Coupe Product Highlight Summary

• 3 balanced USPs [Performance] [Style] [Value]
–“Under 5 seconds 0-60, and still under $30,000” cover story target

• Elevate overall performance to Porsche Cayman S level (Boxster S for 
Roadster)

• 3.7L VEL Engine with 332 hp
• Shorter, Lower, Wider, and Lighter
• Next Generation FM platform with double wishbone front suspension
• Higher quality interior
• Nissan Intelligent Key with Push Button Ignition
• Manual transmission with rev matching (industry first)
• 7-Speed automatic transmission with paddle shift
• Model name updated to 370Z
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Key Differences between 370Z and 350Z

• Next generation VQ. 332hp V6 VQ37HR with VVEL technology
• Available World’s first SynchroRev Match Manual Transmission
• Available 7-speed Automatic Transmission with paddle 

shifters
• Standard Nissan Intelligent Key™ with Push-Button Ignition
• Available iPod® Interface
• Available HDD Navigation system w/ 9.3GB Music Box
• Available synthetic suede and leather combination seats
• Available 19” Rays Wheels on Front and Rear
• Simplified Grade Strategy
• More refined look and feel of interior trim and materials

Sources: NNA Prodt
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370Z Coupe Grade Strategy 

Packaging promotes performance, style and value

Option

Sources: NNA Prodt. NISMO launches in June  

Z
40% (mix)

- 18" Alloy Wheels
- Curtain Airbag
- VDC
- Auto AC
- Z emblem / signal
- Auto On/Off lighting
- Cruise control
- Steering Wheel controls

Z Touring
60% (mix)

- Heated/Lthr pwr seats
- UGDO/Auto-dimming 

mirror
- Bose Audio system
- Aluminum pedal

Sport Package 
50% (pen on Z)

- 19" Forged Wheels
- Aero Kit
- Nissan sport brakes
- LSD

Sport Package
33% (pen on Touring)

- 19" Forged Wheels
- Aero Kit
- Nissan sport brakes
- LSD

Navigation
16% (pen on Touring)

Z NISMO
- NISMO-tuned 4-wheel 

independent multi-link 
suspension 

- Front and rear vibration 
dampers

- Aero kit with rear spoiler
- NISMO-branded 

tachometer
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“Launch Plan”



9

370Z Tactical Launch Plan Schedule
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370Z Coupe: EA Partnership

Integrated into normal NFS gameplay
AND Nissan only “Locked Content”

In Game

Autoshow/ Z Rally

Online Content

Pre Reveal Video and Z racing 
kiosks for Press Day

6 Episode Serialized Video Content with Mix 
of live action and CG with Z as Hero car

PR
First ever reveal

of a new car
in a video game
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370Z Coupe:  ‘Follow The Nissan Z’ N.A. Rally

Purpose:
• The Rally Across America on-site experience will engage both enthusiast aficionados and apprentices alike

Event: 2 cars.  16 stops.  11/19/09 – 1/9/09  
• The objective of these buzz-building stopovers is to provide consumers a sneak-peak unlike anything 

they’ve experienced. A chance to kick the tires, hear the throaty exhaust, peek under the hood and talk 
shop with their fellow gear heads

Event Locations:
• Lifestyle venues/Nissan Dealers/Z Enthusiast shops

Onsite Experience:

• Z Rally Rig and Tents
• EA ‘Need for Speed’ Interactive Gaming Console Set-Up
• 50” Plasma - L.A. Show Reveal, Proving Ground Footage
• Bose Sound System - Background Music & Event P.A.
• Mobile Scissor Lift - Review / Measure
• Mobile Dynamometer – Rare access for enthusiasts
• Productions Plus - Z-savvy Product Specialists
• Food and Beverage

Attendees:

Local Z clubs, Bloggers, Enthusiast clubs, 

Local PR, Dealer engagement
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370Z Coupe:  Launch Brochure
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370Z Coupe:  Dealership POP

Timing:  Arrival in dealerships by 1/2/2009

Contents:
• Paint & Fabric Panel – 1 per dealer
• Spec Stand Insert – 1 per dealer   
• Vehicle Ordering Guide (VOG) – PDF 

posted to dealer portal 
• Pocket Guide – pack of 12 per dealer
• 3-sided Display – 1 set (3 panels) per 

dealer
• Customizable Marketing Materials (CMM)

– Postcards posted to CMM site for dealer 
customization & order

3-sided Display

Spec Stand Insert
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370Z Coupe:  Launch Print
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370Z Coupe:  Sports Illustrated Swimsuit Issue
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370Z Coupe:  Launch Outdoor (DC Only)
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370Z Coupe:  Homepage Launch
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370Z Coupe:  Interactive Lifestyle Launch
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370Z Coupe:  Interactive Lifestyle Launch 
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370Z Coupe:  Launch Media

Cinema

• Cinema to be used as “Iconic” medium
• Limited Z volume & focused target does not 

warrant significant network TV
– Mass awareness is not objective for Z launch

• Cinema over-delivers Performance Zealot 
target vs. TV

8 week cinema campaign in Apr/May
• Heavy in 16 Z conquest markets with 

Screenvision
– Allows for comprehensive market and theatre 

chain coverage

• :60 creative (PG-13/R)
– “A” Pod position

• Multiple opportunities for in theatre extensions
– Car displays/In-theatre signage
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2009 370Z Coupe
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